Chapter 16
Radio, Television and Publishing: 

Reaching the Masses
American Citizens: Vote!

The U.S. Presidential Election is just around the corner, November 2nd.

In the last Presidential Election, nearly 100 million eligible voters, just over half the electorate, did not show up at the polls.

This time we should try to make sure that as many of those missing millions as possible cast their votes.

This will need a large and persuasive public awareness campaign supported by a broad spectrum of leaders and regular folks in our society.

Television is uniquely able to provide the lead in such an undertaking.

I propose that every day from now through November 2nd (ABC, CBS, NBC and FOX) presents a series of 15-second, 30-second and 60-second spots promoting voter registration and participation, especially for the upcoming Presidential election.

These spots could feature a wide variety of Americans: Corporate CEOs, military personnel, teachers, politicians, members of the clergy, movie stars and other celebrities, sports stars, new immigrants who have become citizens, as well as ordinary folk from all walks of life.

The slogan could be something like "Vote: It’s the Smart Thing To Do," or "Secure Freedom and Opportunity for all Americans: Vote," or "Democracy is a Terrible Thing to Lose: Vote."

And democracy is a terrible thing to lose.

If people do not vote, no one is held accountable and the nation goes off course.

If people do not vote, the powerful exercise more power with less care, and our freedoms are gradually eroded.

If people do not vote, the very idea of democracy is doomed.

President Abraham Lincoln said that this nation was the last, best hope on earth.

But if 100 million Americans don’t care enough to vote, how can we hope to live up to our heritage and our core values?

Let’s pledge a new campaign to reinvigorate our political process.

Vote: It’s the American thing to do.

Let’s get this message out across the public airwaves beginning today and every day.

I call on ABC, CBS, NBC and FOX to lead the way.

A 24-hour Crime Channel?

Dear Jerry Perenchio, Chairman and CEO of Univision Communications Inc.:

CC: Rupert Murdoch, Chairman and CEO of FOX

I want to share with you an idea of mine. Like many ordinary American citizens, I am concerned about crime rates in our country. Too many people are victims of violent crimes today, and many citizens feel helpless about the situation. They do not feel that anything they do can make any difference.

My idea is this: since almost everyone in America watches television, why not create a 24-hour mainstream crime channel? The aim would be to use the public’s help in rooting out all lawbreakers, from murderers and rapists to armed robbers and terrorists.

There is more than enough material available for this proposed crime channel from law enforcement agencies across the country.

Given the success of shows like Missing and America's Most Wanted and the success of the Amber Alert road signs for abducted children, this Crime Channel would, I believe, prove even more successful. Moreover, I'd like to see, throughout the day, not only photographs of missing persons, but also, as in the old Wild West, "Wanted" posters: photos of criminals still at large, preferably with a bounty on their heads.

I know this would attract not only a huge audience but large revenues as well.

This is one of the ideas that I have been promoting for a while now on several of my websites. I spoke about it when running for mayor of Carson, California, in March of this year, and I will continue to advocate it in my upcoming run for a seat on the Carson City Council this November.

If you were interested in my idea, perhaps you would be willing to support my candidacy, either with a financial gift or an endorsement. I am a businessman in the field of educational publishing, and I have a strong desire to contribute what I can as a public servant.

Another of my ideas is designed to eliminate waste and fraud in government. I call it Post the Finances. It calls for all government agencies to post daily to the Internet all revenues and expenditures. This proposal is currently in the form of a ballot initiative in California, until there is sufficient financial support to get it on the ballot. My own means are modest, but I believe with all my heart that Post the Finances is a sound idea that would reap great dividends in terms of financial honesty and accountability, and in restoring citizens‚ trust in their government.

There are more details on my website, postthefinances.com

If you felt inclined to offer some support or a contribution to this campaign, I would be extremely grateful. I know you have supported many worthy endeavors in the past, both charitable and political, and I would be honored if you were willing to offer me some support too.

I'd love the opportunity to meet with you and discuss these ideas. I'll give your staff a call in a week and see if we can set up an appointment to have lunch.

Future Immigrants via TV News?
We, as Americans, are a compassionate people. We demonstrate it every day through our volunteer work to help the less fortunate and our donations to charitable organizations such as United Way, Red Cross and countless others, not to mention those who attend churches and tithe. We give freely when misfortune or tragedy strikes abroad.

At the moment, the news is dominated by the weighty problem of illegal immigration from south of our borders. Many of these people come here to escape poor economic conditions in their own countries. But the current debate obscures the fact that as the world's richest country, we have an obligation to help not only those who happen to live in Mexico or Central America, but those who come from the poorest countries of the world.

There are many countries poorer than our Central American neighbors. Here's a partial list of the poorest countries:  East Timor, Somalia, Sierra Leone, Malawi, Tanzania, Burundi, Republic of the Congo, Comoros, Eritrea, Ethiopia, Afghanistan, Niger, Yemen, Madagascar, Guinea-Bissau, Zambia, Kiribati, Nigeria, and Mali.

There must be thousands of worthy folk in these countries who would love to legally immigrate to the United States, and we should create opportunities for them to do so. It  is our responsibility to the world.

My suggestion is that the TV news obtain video from these countries showing the poverty, the living conditions, the lack of education and health care and decent-paying jobs.  If necessary, have an interpreter ask some ordinary people there if they would like to have a better life in the United States. Ask them if they would like work as a nanny, gardener, maid, construction worker, fast food employee, or a field hand.

A story like this would make great television, and would awaken the compassion of TV news viewers. It also might add to the pressure on our government to create sane and fair immigration policies for all the countries of the world, not just Mexico and Central America.

With its great prosperity, America is always going to be a magnet for the poor of other nations, and as Americans, we must do what's right for all indigents all over the world, not just those who happen to come from countries close to ours.

As May Day approaches, and illegal immigrants hope for big publicity for their boycott, the TV news media has a chance to refocus the immigration debate.  I hope they'll take it.

Your Opinions on TV News?

"Opinions are like belly buttons, everyone has one," so the saying goes.

But you wouldn't know it from watching  the TV news, which offers the views of only a small group of opinion-makers. The same faces crop up again and again, with their entirely predictable comments and political allegiances.

Whatever happened to the little guy and gal on Main Street? They are a part of the American tradition, too.

It would be great to have a half-hour news opinion show that allowed ordinary folk to have their say.

Wouldn't it be interesting to get a balanced view about the hot topics of the day from men and women from all walks of life in all the cities across America?

Rarely do I see TV news editorials or commentaries anymore on local or national TV news from ordinary people, though it may still exist to a small degree.

But almost every newspaper reserves space for the printing of letters to the editor, in which anyone can state their views. Internet bloggers weave their rhetoric about the news as much as they want. But the fact is, most Americans still get their news from television. TV has much more impact that newspapers or the web.

So, why do not television stations follow the lead of newspapers and allocate some time for the man and woman in the street to have their say?

Many years ago, TV stations did indeed feature ordinary people giving opinion or commentary at the end of the local news. This was associated with the FCC's "fairness doctrine," which imposed obligations on broadcasters to provide opportunities for discussion of conflicting viewpoints. The "fairness doctrine" was repealed in 1987, but it should surely be reinstated, with an additional provision to ensure that equal opportunity be given to those who are not professionals in the  media industry.

With the popularity and profitability of reality shows from Survivor to American Idol, I believe an opinion news show that gave a voice to the views of the average American would bring in an abundance of revenue, especially since they would be offering their opinions for free.

Not only should local news stations produce such a program, the national networks and cable news stations should give it a try as well.

Although we like to see the regular newscasters on our TV news, we also like to see ourselves.

It is we who are America, and our views count for something, too.

So let's hope that TV audiences get the opportunity to hear an earful of real American opinions, which are as diverse as our nation, and just as interesting.

Wouldn't that make a refreshing change from the stale opinions of the usual media crowd? It would also make plenty of profit for the news stations and corporations, just like all of those other reality shows: small outlay, large return.

Is American Democracy Doomed?
Is American democracy doomed? I hope not. The U.S. Presidential election is just around the corner, November 2nd.

In the last Presidential election, nearly 100 million eligible voters, just over half the electorate, did not vote. This time we should make sure those Americans cast their votes.

This will need a large and persuasive public awareness campaign supported by major television-network industry leaders.  The efforts made by limited, viewer-paid cable companies‚ like MTV's "Rock the Vote," are nowhere near sufficient. We need the main networks and affiliates to stand up and be counted on this issue.  I am sure you will agree that although television is a commercial venture, it also has a responsibility to serve the public interest. It is uniquely able to provide the lead in an important undertaking such as reminding Americans of their responsibilities to their nation and their democracy.

I propose that every day and throughout the day from now through November 2nd, you present a series of 15-second, 30-second and 60-second public service announcements, PSAs, promoting voter registration and participation, especially for the upcoming Presidential election.

These spots could feature a wide variety of Americans: Corporate CEOs, military personnel, teachers, politicians, clergy members, movie stars, sports stars, new immigrants who have become citizens, as well as regular people like me from all walks of life.

The slogan could be something like "Vote: It’s the Smart Thing To Do," or "Secure Freedom and Opportunity for all Americans: Vote," or "Democracy is a Terrible Thing to Lose: Vote."

And democracy is a terrible thing to lose.

If people do not vote, no one is held accountable and the nation goes off course. If people do not vote, the powerful exercise more power with less care, and our freedoms are gradually eroded. If people do not vote, the very idea of democracy is doomed.

Former President Abraham Lincoln said that this nation was the last, best hope on earth.

But if 100 million Americans don’t care enough to vote, how can we hope to live up to our heritage and our core values?

So, here I am to ask you to adopt this idea if you care about the future of America, not only for yourself and your family, but more importantly, for all of your fellow Americans.

Please implement this innovative idea to reinvigorate our political process. Please put this PSA, calling on all eligible citizens to register to vote and to vote, out across the T.V. airwaves beginning today and every day, throughout the day, from now until November 2nd.

I call on you and your company to carry out your duty to America's public interest airwaves by leading the way and airing Voter Awareness PSAs to perpetuate American democracy.

CC: Chairman Federal Communications Commission, F.C.C. FOR PUBLIC FILE

Howard Stern: SIRIUS Cash Register's Ring Cha Ching!
I'm not a fan of Howard Stern, but I think the executives at SIRIUS Satellite Radio are shrewd businessmen. They may be paying Stern a billion dollars over a five-year period, but a little math shows that they'll easily make their money back.

Why? Stern's audience is predominantly male, and boys and men love gadgets. They love to be the first on their block with the latest technology and the latest techno-speak. I can see Stern's fans enjoying telling their baffled womenfolk that SIRIUS' streams are broadcast from three satellites in an elliptical geosynchronous orbit above North America.

Stern's vast fan boy base is known to be exceptionally loyal to him and will follow him wherever he goes. That's another reason why SIRIUS is onto a winner, no matter how much it is costing them.

My prediction is that SIRIUS is in for a big pay day with Stern. The doubters will be eating their words, and Stern won't have to watch his anymore.

SIRIUS is serious. They know how to operate a business. 

SIRIUS is not interested in letting Freedom Ring, instead, they're interested in letting their Cash Register's finances ring Cha Ching.

To Random House: Mozena Letters

Peter W. Olson

Chairman and CEO

Random House, Inc.

Dear Mr. Olson:

I have recently enjoyed reading Tim Russert's Wisdom of our Fathers, published by Random House. Bearing in mind that much of that book consists of letters from ordinary Americans, I hope I can interest you in a collection of letters that I have written over the last few years. My working title for this book is MOZENA LETTERS.

The letters deal with a wide variety of issues that concern us all as Americans, and could be formatted in much the same way as Russert's book.

Topics of the letters include immigration, education, gas prices, U.S. foreign policy, the United Nations, the entertainment industry, and many others, including a piece about my late father that I wrote for Father's Day last year.

Some of these letters, which range from 200 to 750 words, have been published over the years in newspapers such as USA Today, Chicago Sun Times, San Francisco Examiner and Los Angeles Times.

My style is pithy, witty, blunt. Sometimes I say the things that others think but will not say. I'm provocative, like Ann Coulter in Godless: The Church of Liberalism (Crown Publishing, a division of Random House) although unlike her I approach each issue on its merits, not from the standpoint of the political right or left.

Many of my ideas are fresh and innovative, such as the need to post all government finances to the Internet for fiscal responsibility, and a letter to McDonald's suggesting they help Americans eat healthier by creating an item I call "McFlowers" -- broccoli and cauliflower, served cold or hot, with a ranch, dill or warm cheese sauce, served in a McNugget-size box.

My passion is to help my community, and our country. I want America to be a better place. I'm the son of immigrants, and I still believe in the American Dream.

But we need creative, innovative thinking to shake up the political and corporate system that is failing to tackle the challenges we face. Too many times the few get helped at the expense of the many.

I'm the voice of the many.

I am a regular guy and do not have the clout of a big name politician. In my opinion, thousands of ordinary Americans hunger for books which reflect their viewpoint, written by someone who stands up for the views of the little man and woman. A book about the opinions of an average American could become a big seller.

Currently, I'm a small-business owner, and have been so for more than 17 years.

I believe this "Average American" book would fit well into Random House's nonfiction list.

Would you like to see some sample chapters?

To Time Warner: Mozena Letters

Laurence J. Kirshbaum

Chairman and CEO,

Time Warner Book Group, Inc.

Dear Mr. Kirshbaum:

Many years have passed since I first queried you about a book that I was writing. You assigned me to one of your editors, and I corresponded with him over a period of time and submitted sections of the book. It never quite made it to publication, though.

I know that as a CEO you look for potentially profitable books, and I believe I have one for you now. My working title is MOZENA LETTERS.

It's a collection of letters I have written over a period of several years on a wide variety of issues that concern us all as Americans.

Topics include immigration, education, gas prices, U.S. foreign policy, the United Nations, the entertainment industry, and many others. Some of these letters, which range from 200 to 750 words, have been published over the years in newspapers such as USA Today, Chicago Sun Times, San Francisco Examiner and Los Angeles Times.

My style is pithy, witty, blunt. Sometimes I say the things that others think but will not say.

I approach each issue on its merits, not from the standpoint of the political right or left.

Many of my ideas are fresh and innovative, such as the need to post all government finances to the Internet for fiscal responsibility, and the need to hold the big oil companies responsible for price-gouging.

My passion is to help my community and our country. I want America to be a better place. I'm the son of immigrants, and I still believe in the American Dream.

But we need creative, innovative thinking to shake up the political and corporate system that is failing to tackle the problems we face. Too many times the few get helped at the expense of the many.

I'm the voice of the many.

I am a regular guy and do not have the clout of a big name politician. In my opinion, thousands of ordinary Americans hunger for books which reflect their viewpoint, written by someone who stands up for the views of the little man and woman. A book about the opinions of an average American could become a big seller.

Currently, I'm a small-business owner, and have been so for more than 17 years.

I believe the "Average American" book would fit well into Warner's nonfiction titles of profitable books.

Would you like to see some sample chapters?

To Matt Groening, Creator of “The Simpsons”

Dear Mr. Groening:

"The mass of men lead lives of quiet desperation," wrote Henry David Thoreau. Not me. I don't sit idly by waiting for an opportunity. I have a strong desire to enter the entertainment business. Not only am I a huge fan of the TV show “The Simpsons,” and have been for years, I believe I have something to offer the show as well. This is why I am writing you this letter.

Like you, my roots are in Oregon. I was born and raised in Portland, and graduated from the University of Oregon in Eugene, which as you know is the city adjacent to Springfield. Later, just as you did, I made the move to Los Angeles.

I have done a lot of radio work. In Phoenix, Arizona, I was a morning radio personality on FM 100 KLZI.  Quite successful, too. People told me not only did I have good sense of humor, but also I had the voice for radio, too—a rich baritone. I think it's similar to the late Phil Hartman's Troy McClure character.

At the radio station I created the persona of "Dr." Steve Mozena. I would don lab coat and scrubs for public appearances, and mix music and humor as I poked mild fun at myself as "Dr. Steve." This routine was based on an earlier stint of mine in which I sold medical and surgical supplies to doctors' offices, hospitals, and nursing homes.

I also have some experience as a singer, though I'm no "American Idol". Last December, I made my first CD, a collection of Christmas carols. I even recorded my now nearly four-year-old daughter, Arista, singing "Twinkle, Twinkle, Little Star"!

I've been in correspondence for more than two years with Clive Davis, and he invited me to send him the CD for review. He decided not to take things any further, but I was pleased and honored that he took the time to personally assess it.

I am enclosing another CD, which features my speaking voice. It's of me giving a Christmas message to my family and friends. I have also put on the CD Arista's "Twinkle, Twinkle, Little Star," as well as my version of "Do You See What I See?"

My hope is that you will be able to use either my speaking or singing voice in some or even one episode of your successful daily TV show, “The Simpsons.”  As I mentioned, I've been told on many occasions that I have a rich and pleasing baritone voice.  It would be a thrill of a lifetime to feature in one of your daily productions, perhaps even your upcoming feature film, "The Simpsons, The Movie." It would be a real legacy for my daughter and to my future grandkids.

I've been a member of SAG and AFTRA for many years, and I still pay my dues. Like anyone, all I need is the opportunity. I just haven't been given the chance yet. I hope you'll decide to give me that chance. It would also thrill me just as much if you'd like to use my daughter for her voice as well.

You may contact me personally or have one of your staff members call me on my personal cell. I wish you the best for you, for your family and for your continued success.

A Proposal to Mr. Clive Davis

Dear Mr. Clive Davis:

I saw you recently on "American Idol." I am a big fan of that show, and I am also a big fan of Barry Manilow, of your Arista label. Enclosed is a copy of the autographed photo sent to us after he had dedicated his final and my favorite song “I write the songs” to my wife and me.

Arista is a very special name to me. I named my daughter, who is nearly two years old now, Arista. Her full name is Arista Zooee Mozena. A future “American Idol” in the making, at nearly 2 years old, Arista is already singing her ABCs, “Mary Had a Little Lamb,” and the Barney “I Love You” song

I chose such an unusual name because I remembered, from a recent class I had taken, the Latin root "Aristos," meaning the best. I then feminized it in the manner of the romance languages.

I’m writing to you because I’d like to make another connection between myself and the name Arista.

I'd like a shot at singing for your label.

I believe I’m blessed with the vocal pipes, even though I’ve never had any real formal training. I’m a baritone. I have sung in church choirs, and I love to sing love ballads, show tunes, church songs, and patriotic songs. I have a good ear for music even though I don't read it.

People tell me it’s too late for me now, but I don’t believe it. I’m 44, and most singers don’t reach their vocal peak until they're in their forties.

I just can’t give up on the dream of becoming a singer.

I’d like the chance to show you what I can do.

Of course, you’re incredibly busy. I know that, but I recognize your great ear for spotting talent. Could you spare me five minutes of your time for a telephone audition of my voice?

Your secretary could set up a time for me to call in.

Isn't five minutes of your time worth a multi-million-dollar selling CD, generating a boatload of bucks for your bottom line?

I'd love to get your honest opinion of my ability and potential, based on your many years of experience.

And if I you think I do or even might have the talent, I'd like you to tell me if the plan I have to attain my goal is a good one. I’m not afraid of working hard to achieve it.

As a businessman and morning radio personality at FM 100 KLZI radio Phoenix, Arizona in the late 1980s, I already have a suggestion for a strategy for a song selections on the  CD as well as marketing suggestions of the CD. 

In fact, I’m also willing to put my money where my mouth is. I’m willing to bear the burden of some of the costs of producing the CD as well as working with you on the marketing.

I know I have the talent. And I know that many others must have said that to you. But talent is everywhere, as I’m sure you would agree.  It just has to be unearthed and recognized. This is why "American Idol" is such a great show. How else would an unknown young lady from Texas named Kelly Clarkson, or two young men from the south, Ruben Studdard and Clay Aiken, become mega stars almost overnight?

You could help discover a fraternal twin middle-aged man born and raised in Portland, OR,  youngest of eight and son of immigrants, an Italian father and an Irish mother.

I’m too old for "American Idol," unless they bring out a companion show, "Mid-Life Idol"!  Which is why I’m writing to you. Dreams are not just for the young.

Will you help to keep mine alive?

I hope very much to hear from your secretary to set up a brief telephone audition.

For different results, I’m asking you to do things differently.

American Idol’s concept was different and worked—a telephone audition could generate lots of dough for you as well.

Mozena purchases the Argonaut Newspaper? What Next, the Daily Breeze?
Dear Publisher of the Argonaut:

Several years ago, when I was a community activist in Venice, I had the opportunity to speak with you, and I mentioned that we are relatives by marriage.

It was a relative of ours from Oregon, who first pointed this out to me at a family reunion more than five years ago. We were talking about my desire to run for mayor of Los Angeles, and he thought you might help me get some press coverage.

You and I later spoke on the phone, and in 2001 you printed a story about the L.A. mayoral campaign, mentioning me along with the other candidates.

At the time, I was living in Venice Beach and had become very familiar with the Argonaut Newspaper. You published several of my letters to the editor, and I'm sure you remember my community activism there.

During the six years I lived in Venice, I was very active in community projects of all kinds. I persuaded the Los Angeles City Council to embark on a long-overdue tree-trimming project and worked with the council to get other community improvement projects off the ground.

I have since married and moved to Carson. My wife and I have a three-year-old daughter, and we are interested in returning to the Westside area.

Which brings me to the reason I am writing to you.

I am wondering if you have any plans to retire and sell the newspaper. If so, I would be interested in discussing the possibility of my purchasing the Argonaut.

I have some ideas I think might give the newspaper even wider appeal, boosting circulation and advertising revenue.

I have a great love of journalism and publishing. It would be an honor to be associated with a newspaper that has become a local and regional institution.

I hold a degree in journalism from the University of Oregon, and I currently own a custom textbook publishing company, which I founded myself.

So writing and publishing are very much my fields, and I am also an entrepreneur.

If you are interested in discussing this matter further, you are very welcome to get in touch with me at any time.

If you should decide to sell, I hope you will consider giving me first right of refusal, since I'm a publisher, journalism graduate, community activist, businessman—and a relative.
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